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We deliver the scalable, flexible, efficient solutions.

Now is the time to build a comprehensive cloud strategy.

Today’ s enterprises face a series of tough decisions as they make the necessary
technology investments to allow them to assemble the building blocks of a
next-generation cloud environment. Cloud services enable unprecedented business
agility, but as the situations place greater pressure on them to deliver more flexible
and cost-effective infrastructure, they are struggling to innovate quickly enough to
stay ahead of—or just stay even with—the competition. Enterprises must either add

capital expense or add to the risk of customer churn.
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*Word (.doc..docx)

«Excel (xls. .xIsx)

*lllustrator (ai%x¥)
*FrameMaker (fm..mif% )
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*PowerPoint (.ppt..pptx)
*InDesign Cindd..idml%¥)
*Photoshop (psd%¥)
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